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1
,bstract.
Innovation plays a vital role in increasing a company’s performance, market profits, and
sales growth. The types of innovation within a company also vary; there are at least
four known types of innovation — marketing innovation, product or service innovation,
process innovation, and organizational innovation. The purpose of this study was
to examine the role of innovation in a company’s growth. The samples used were
127 customers of a company. Primary data were collected using a Likert scale and
secondary data through interviews. The technique used for data analysis was Structural
ﬂ]uation Modeling (SEM) which is operated using the AMOS application program.
a'ne hypotheses of this research were: H1: Marketing innovation influences innovation
performance; H2: Product or service innovation influences innovation performance; H3:
ﬂocess innovation influences innovation performance; H4: Organizational innovation
influences innovation performance; and H5: Performance innovation has an influence
ﬂ' marketing performance. The results of this study indicated that marketing innovation,
oduct innovation, organizational innovation, and innovation performance have a
positive and significant effect on marketing performance.
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Changes in the global economy have described a business environment with high

and new competition so that companies must have sustainable excellence in order to
be able to maintain the life of the company. Uncertainty in business has increased
due to changes in the economic environment. The development of technology in
this decade has rapidly affected the company to make improvements by continually
adjusting existing changes. As a result of technological advancements that require
companies to innovate so that the company is able to take advantage of the momentum
of this technological progress, with companies following the changes and responding to

changes by addressing these changes the company will be more competitive. Changes
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occur in almost all business lines due to technological developments. Innovation has
a major role in creating a culture of innovation in organizations, the development of
new products or services, the establishment of new methods of production, supply and
distribution, changes in management processes and providing concepts and processes
to gain competitive advantage and superior performance [37]. For example, product or
service innovation, marketing innovation, process innovation, technological innovation,
open innovation, behavioural innovation and strategic innovation are some of the sev-
eral popular types of innovation in the current period and have helped improve overall
performance [37]. Therefore, innovation has been considered to have an important role
in improving performance, market benefits, sales growth and profitability. The types of
innovation in companies also vary, in OECD Oslo [23] four types of innovations were
introduced, four of which were organizational innovation, process innovation, product

innovation and marketing innovation.

2.1. Marketing Innovation

Marketing innovation is a new marketing method that involves significant changes in
product design, product placement, and promotion or product prices [23]. The main
purpose of marketing innovation is to overcome better habits, penetrate new markets
or position new company products on the market with the aim of increasing company
sales. [33] have examined the impact on marketing innovation in private commercial
banksin Jordan. According to their findings prove that marketing innovation as a positive
effect on creating long-term competitive advantage and company growth. Furthermore,
it is important that managers are in line with company strategies and perceptions of

marketing innovation to create sustainable growth

2.2. Product or Service Innovation

Innovation in the service sector generally consists of two factors which are the introduc-
tion of truly new products or services to companies or individuals and the re-planning or
improvement of existing services [4] either by radical or incremental methods. According
to [24] in the manufacturing sector, this can be changed in things such instruments

where each benefit can be evaluated. In addition, marketing as a discipline has focused
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more on results than on processes and systems that enable them [38]. Marketing per-
formance as a result of implementing company strategies such as customer satisfaction,

success of new products or services, increased sales, and company profits.

2.3. Marketing Innovation and Innovation Performance

Suggest that marketing innovation is given a decisive meaning for companies to
increase their sales and increase profitability is how companies do novation in marketing
[1]. In determining marketing innovation itis also seen in the way that companies use to
market company products related to how the innovation performance in the company’s

marketing.

H1: Marketing innovation has a positive effect on innovation performance

2.4. Product or Service Innovation and Innovation Performance

Product, process, administrative / organizational innovation has a positive and signifi-
cant effect on organizational performance in terms of finance, growth, customers and
internal processes. In addition, product and process innovations play an effective role in
organizational performance. In general processes, innovation is considered as a factor
that can generate many benefits for organizations to achieve competitive advantage [4]

H2: Product / service innovation has a positive effect on innovation performance

2.5. Process Innovation and Innovation Performance

Process innovation emphasizes the creation of improved techniques, knowledge, pro-
cesses, systems, procedures and skills in changing the process of creating services
stating process innovation as a new production method, management technology
approaches to improve production and management processes. [11] define process
innovation as creating beneficial modifications in the process of generating offers.
Process innovation is involved with all functional and operational activities that help
reduce production costs, improve quality, delivery methods, gain market share, achieve

superior performance and competitive advantage [11]

H3: Process innovation has a positive effect on innovation performance
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